
Optimize End-to-End Product Data
Management And Publishing With 
MDO PRODUCT ONE 

A differentiated, one-of-a-kind product isn’t the sole deciding factor for your business success. The key lies in 
streamlined and contextualized publishing and distribution of the product information on different channels 
to catch the attention of targeted customers. 

And against the backdrop of more strengthened regulations meant to protect consumers from unethical 
business practices like false advertising, the onus is on you to ensure the product data conveys the right 
information and adheres to the stipulated guidelines.
This is where MDO Product One comes in to manage your product data, contextualize it according to 
different requirements, and disseminate it across publishing channels while upholding data quality and 
governance. 
The end game is to position your products in the best possible way to attract people to buy them, hence 
boosting sales and revenue.

Challenges in Managing and Publishing Product Data

Handling large and complex product 
catalogues

Absence of system automation necessitates 
manual/semi-manual checking and updating 
large amount of product catalogues which can 
be time-consuming and error-prone.  

Multiple systems holding product 
information

Different data models between ERP and PIM 
systems — existing tools are unable to support 
some data models.

Lack of Supply-Side Data Governance in 
terms of pricing and other product 
information 

Incorrect or outdated data poses risks of regulatory 
non-compliance. 

Handling international variations in product 
localization and language

Absence of a system that can synchronize and 
cascade updates to identified channels based on 
variations precipitates the need to do 
manual/semi-manual updates, risking errors or 
missing out on some channels. 

Data quality issues impacting supply chain, 
sales, and customer experience

No data ownership and governance that put 
priority on data quality. 

Need to support multiple channels (digital, 
physical, and print)

While most marketing and advertising channels 
have gone online, it’s unwise to neglect physical 
and print publications altogether. 
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MDO Product One is a one-stop platform to manage all product master data assets. It has extensive capabilities to 
manage product information complemented with digital content (both structured and unstructured), obtain a 360° 
view of products in terms of transaction and master data, and publish them via online retailers and marketplaces. 

MDO Product One — Your All-in-one Product Information Platform

It combines PIM, MDM, DAM, and PDS solutions. 

The features of MDO Product One include:

PIM (Product Information Management)
Manage all the product information required to market and sell products through 
distribution channels.

DAM (Digital Asset Management)
Store, organize, and share digital content (e.g., images and videos) to support 
product information.

PDS (Product Data Syndication) 
Dissemination and sharing of product data via different customer-facing channels, 
marketplaces, and retailers.

MDM (Master Data Management)
Manage and automate master data creation, change, and disposal, enhanced with 
data governance framework.

Profiling, 
cleansing, 
matching, and 
linking to 
semantically 
reconcile data 
from different 
sources.

A user-friendly 
way to manage
product 
classifications 
using 
hierarchy views.

Individual or 
mass data 
loading with
mechanisms 
for workflow
definition and 
governance.

Manage digital
content based
on channels.

Capability to 
publish to 
various 
digital 
channels..

Support any 
kind of data 
model and can
be customized 
to meet 
product data
requirements.

Data quality
and semantics

Data modeling Data loads and 
governance 
workflows

Multi-channel
publishing

Hierarchy 
management

Digital content
management
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Faster time to market

Customer confidence

Dynamic product management 

Foundation for data culture

Streamlined workflows and publishing processes on 
one platform ensure faster product advertisements 
and launches.

Enable you to create 
product information in 
various versions to suit 
the target audience 
(e.g., country, 
language) on various 
publishing channels. 

Its user-friendly 
interface empowers 
even business users to 
manage variant data to 
differentiate products 
and give more options 
to customers.

Provide print 
publishing for physical 
distribution and work 

seamlessly with 
leading layout and 

page design software, 
e.g., Adobe InDesign.

Various data stewardship policies can be 
implemented to ensure accuracy and 

integrity of product information. 

Ability to display correct and contextualized 
product data increases customer confidence in 
your brand. This also avoids legal implications 
caused by displaying wrong information, e.g., 
ingredients and allergens. 

Establish data ownership and governance on a platform 
that’s accessible by different departments, encouraging 
coordinated efforts in customer engagement.

Inculcate data culture where people fully utilize data to 
execute daily tasks, collaborate, and make decisions.

Flexibility in configuring product variances enables 
fulfillment of customers’ needs, spurring growth in 
customer base and sales.

Benefits to Your Organization

 Key
Differentiators

Contextualization 

Ability to synchronize 
product data changes 

across different 
channels without 

manual intervention. 

Product data
synchronization

Variant management Print publishing

Data stewardship


